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WHO ARE WE  ? 

French national lottery company 

Turnover 15 billion € (17 billion $) in 2017 

17% in sports betting (#7 worldwide operator) 

1st contributor to French sport through taxes & 
various sponsorships  

Historically committed to sport values 

Active member of the « French National Platform » 
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Sport integrity is part of FDJ’s  
corporate strategy 

How ? 

Not offering bets with high manipulation risk 

Strict anti-doping sponsorship rules 

Acting with sport organisations in France and 
internationally to prevent manipulation risks and 
propose good practices 

Working with authorities to propose/help evolution of 
legislation and regulation 

Being pro-active in detection of risks through deep 
surveillance of bets, together with other world lotteries 



EDUCATION / 
PREVENTION 

ACTIONS 
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MANY SPORTS PARTNERSHIPS 
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… ALWAYS WITH INTEGRITY PARTNERSHIPS ! 

All our partnerships contrats include an integrity 
chapter 

Several « awareness raising » prevention 
actions are planned with each partner 

One key tool : conducting face to face anti-
match-fixing sessions with sports federations, 
clubs and athletes  
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MANY SPORT TARGETS TO REACH… 

HIGH LEVEL 
ATHLETES-
PLAYERS 

MANAGERS 
STAFF 

MEMBERS 

FUTURE 
ATHLETES-
PLAYERS 

REFEREES 

INTEGRITY 
DELEGATES 

COACHES 
PLAYERS 
AGENTS 

PLAYERS 

UNIONS 
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ONE EXAMPLE : THE LFP PARTNERSHIP 

The « Ligue de football professionnel » is the 
French league organising Ligue 1 and Ligue 2 
professional football competitions 

Partnership with FDJ for several years with 
integrity plan for French professional clubs 

The « professional football players Union » 
(UNFP) always with us, to strengthen the 
impact of our actions  
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THE LFP INTEGRITY PARTNERSHIP : 3 pillars 

1. A unique program in every club : a « live » 
education session with professional players, 
coaches, young players of training centers and 
admin staff 

2. Training of one « Integrity officer » in each 
club  

3. Edition and distribution of a integrity and 
sports betting manual for staffs and 
management 
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To date, 25 clubs trained in 3 years 

Pillar 1 : EDUCATION SESSIONS 
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ONE SESSION… 

One hour with the pro team + one hour at 
the training center (young players) 

Structure : a 5 minutes video + 
interactive Powerpoint presentation 

Content : Data and issues of sports 
beting market, risks of match-fixing, good 
practices and duties of players 

Signing of an integrity charter by the team 
captain, the coach and the club’s President 
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5’ LFP VIDEO 
OR 1’ IOC VIDEO 
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AN IMPORTANT INTERACTIVE MOMENT 
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Pillar 2 : Creation of thematic  documents 

TARGETS : CLUBS INTEGRITY OFFICERS – 
ADMIN STAFF – PUBLIC INSTITUTIONS  



GRACIAS POR 
SU ATENCION 


